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First-half results for 2006 on the increase – 
Le Matin Bleu is a firm favourite with young Swiss-French readers 
 
 
The Edipresse Group’s consolidated financial statements for the first half of 2006 are 
being published according to IFRS for the first time. The results and main business 
indicators for the first half of 2006 are up on the first half of 2005: total Group 
turnover amounted to CHF 444,437,000 (+0.5%), while Earnings before Interest, 
Taxes, Depreciation and Amortization (EBITDA) increased by 43% to CHF 40,193,000. 
The lower increase in Group net income of CHF 11,199,000 (+2.4%) is attributable to a 
reversal of impairment of CHF 8,427,000 in 2005 and an increase in the rate of 
taxation. 
 
The Group continued to be active in the launch of new titles both in Switzerland and 
abroad. 
 
Le Matin Bleu, the first free daily newspaper in French-speaking Switzerland, 
which was launched in October 2005, has asserted itself right away as the market 
leader, with an average readership of 218,000 in the first half of 2006 (REMP figures) 
for a circulation of 130,000 copies. The title continues to grow swiftly, with a current 
print-run of more than 150,000 copies. In combination with Le Matin semaine, 
Le Matin Bleu now makes it possible to reach more than 500,000 readers every day in 
French-speaking Switzerland. Furthermore, Le Matin Bleu is the daily with the 
youngest readership in Switzerland, having an exceptionally high popularity rating 
among young people under 34. Advertisers have keenly backed Le Matin Bleu, 
allowing the title to post higher-than-forecast advertising revenues. 
 
Several successful launches have strengthened Edipresse’s position in the 
Eastern European countries. Samaya, a practical women’s monthly launched by our 
Russian subsidiary, is a success and has enabled the Group to become one of the 
country’s main publishers in terms of copies sold. In Ukraine, the very promising start 
of the women’s weekly Polina has strengthened the leading position held by the Group 
in the magazine sector. 
 
The 100% takeover of the company Communication Management Limited, which 
is based in Hong Kong and present in seven Asian countries, provides a very good 
platform for the Group’s expansion in the world’s most dynamic economic region. 
 
The magazine market is showing signs of weakness in Spain and Portugal. 
Edipresse has continued to restructure its operations in Spain. The workforce has been 
reduced by 10%, entailing a substantial restructuring charge.  
 



Several important moves stemmed from Edipresse’s strategy for its print facilities: 
all the newspaper printing operations were grouped together on a single site at 
Bussigny in July 2006; the commercial printing facility IRL was integrated into the 
Swiss Printers Group (in which Edipresse now holds a 16% stake) effective 1 July. 
 
The development of the Group’s Internet activities (jobup, comfriends, 
homegate) is very satisfactory. Edipresse intends to strengthen its presence in this 
sector both through organic growth and acquisitions. 
 
On the Group’s board of directors, which is chaired by Pierre Lamunière,  
Jean-François Lamunière (aged 55) has taken over as vice-chairman from  
Marc Lamunière, who has retired. This measure ensures the continuity of the 
controlling shareholders’ presence on the board and confirms their long-term 
commitment to the company. A majority of the board now consists of independent 
directors, who chair the various committees (André Kudelski, Audit Committee; 
Claude Smadja, Remuneration Committee). 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The 2006 Interim Report is available on  
www.edipresse.com/Jahia/cache/offonce/pid/1835
 
 
 
 
For additional information on the results: 
 

Christopher Bolton, CFO 
christopher.bolton@edipresse.com, +41 21 349 45 26 
 
For other additional information: 
 

Edipresse Group Communications, +41 21 349 45 02 
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