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Ladies and Gentlemen,

We stand by the written word and are fully committed to the publication of newspapers and 
magazines, to printing and to electronic publishing. In each of these fields, our firm intent is to focus
our re s o u rces where we can gain  significant market share, both through internal growth and 
a c q u i s i t i o n s .

Our ambition is more than of an economic nature. The war in the Balkans has just reminded us in a
b rutal way of the important role which the press has to play in the proper functioning of democracies.
M o re than ever aware of our special responsibility as we exercise our profession, we will continue to
strive for a quality, free and independent pre s s .

The growth in our turnover (+12.4%) in 1998 rests on three elements : the re c o v e ry of advert i s i n g
markets, the launch of new publications and lastly, the extension of our activities to new countries
such as Greece and Romania. Operating profit before launch costs has also increased by a similar pro-
p o rtion (+12.8%). Thus, we are approaching our objective, corresponding to 18% of turn o v e r. 

The long term survival of a firm is predicated on innovation and winning new markets. This is the
reason why we are investing a considerable portion of our re s o u rces in launching new publications
and acquiring publishing firms. This policy, which will yield profitability in coming years, depresses our
results in the shorter term .

Costs arising from the creation of new publications and the write-off of goodwill on acquisitions are
14 million Francs up on last year. This explains the 16% decline in profit attributable to the Gro u p
after minority interests. On a like-for-like basis, this figure would have increased by more than 30%. 

Any company strategy, particularly if related to development, involves risks. The daily newspaper 
24 horas, launched in Portugal at the beginning of 1998, did not come up to our expectations. Faced
with the prospect of excessive losses, we quickly put an end to the venture and sold the title to its
editor in chief.

C H A I R M A N ’ S  S T A T E M E N T  T O
T H E  S H A R E H O L D E R S



T h ree particularly encouraging events stand out above many others during the year :

• The successful birth of the newspaper Le Te m p s, the product of the merger between 
Le Nouveau Quotidien and the J o u rnal de Genève. Le Te m p s has exceeded its revenue targets and 
almost achieved financial bre a k - e v e n .

• The creation of the biggest magazine publishing group in Portugal. Well aware of the limited size 
of the Portuguese market, the country ’s three main magazine publishers - Contro l j o rnal, Abril and 
E d i p resse – decided to join forces in a company called “ACJ”, owned one third by each part n e r. 
C o n t ro l j o rnal, which belongs to the former Portuguese Prime Minister Pinto Balsemão, is the 
c o u n t ry ’s leading media group, while Abril is the main player in Brazil and Latin America.

The new company, which publishes 18 magazines, will exceed 100 million Francs in turnover in 
1999 with excellent pro f i t a b i l i t y.

• Our association with Antonios Liberis, the leading Greek magazine publisher. Our two groups 
intend to collaborate not only in Greece but also in other countries in the region. Hence, three 
magazines have already been acquired in Romania.

We look forw a rd to the future with confidence. The perspectives for development of our business in 19 9 9
a re encouraging. All our business activities should contribute to an improvement in our perf o rmance. 

A key priority for us is maintaining a creative, dynamic and motivating environment, capable of attrac-
ting the best professionals in each country.  We particularly thank all our staff for their whole-heart e d
dedication. The strength of our company depends more than anything else on their commitment.

We advised you of our desire to add more substance to our board of directors. After the re c e n t
admission of Mr. André Kudelski, we invite you to elect two new directors at the fort h c o m i n g
General Meeting, Mr. Paul Reutlinger, general manager of the airline company Sabena and 
M r. Claude Smadja, general manager of the World Economic Foru m .

We are pleased to be able to count on the support of individuals of this calibre .

P i e rre Lamunière
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L A M U N I È R E  S A
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K E Y  F I G U R E S
(in thousands of Swiss Francs)

E d i p resse Gro u p 19 9 8 19 9 7

Tu rn o v e r 6 0 6 ’ 9 5 4 5 4 0 ’ 1 2 2

Operating income before interest, taxes, depreciation, 
investigation and launch of new pro d u c t s 9 7 ’ 7 8 8 8 6 ’ 6 5 0

Investigation and launch of new pro d u c t s ( 1 6 ’ 2 4 5 ) ( 5 ’ 6 2 5 )

Operating income before depre c i a t i o n 8 1 ’ 5 4 3 8 1 ’ 0 2 5

Cash flow 6 7 ’ 4 4 4 7 0 ’ 2 5 1

G roup net income 4 2 ’ 9 9 1 4 0 ’ 7 4 9

Net income after minority intere s t s 2 5 ’ 3 5 8 3 0 ’ 4 1 1

S h a reholders’ equity 2 1 3 ’ 7 1 5 1 8 6 ’ 0 1 8

S h a reholders’ equity, minority intere s t s
and permanent or long-term loans 
f rom minority share h o l d e r s 2 5 5 ’ 9 2 2 2 2 7 ’ 7 4 2

Balance sheet total 5 7 8 ’ 8 5 8 4 9 5 ’ 0 9 6

Cash generated by operations 6 8 ’ 0 7 8 6 0 ’ 5 3 6

Disposal of assets 4 ’ 9 7 1 5 ’ 6 3 1

Total cash generated 7 3 ’ 0 4 9 6 6 ’ 1 6 7

I n v e s t m e n t s ( 7 7 ’ 5 0 0 ) ( 6 5 ’ 9 9 4 )

Dividends paid ( 6 ’ 4 0 8 ) ( 6 ’ 4 8 6 )

( I n d e b t e d n e s s ) / repayment of debts linked to operations ( 1 0 ’ 8 5 9 ) ( 6 ’ 3 1 3 )

Debts resulting from acquisitions ( 2 ’ 8 6 6 ) ( 4 ’ 7 7 6 )

Change in net indebtedness per balance sheet ( 1 3 ’ 7 2 5 ) ( 1 1 ’ 0 8 9 )

E d i p resse SA 1 9 9 8 1 9 9 7

Net income 5 ’ 9 8 6 5 ’ 8 2 1

S h a re capital 5 4 ’ 5 0 0 5 4 ’ 5 0 0

Number of share s
-  re g i s t e red Fr. 10.-                                                             1’629’965                2 ’ 7 2 5 ’ 0 0 0
-  bearer Fr. 50.-  7 6 4 ’ 0 0 7 5 4 5 ’ 0 0 0

Dividend                                                                                   9%                             9 %
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A N A L Y S I S  O F  T U R N O V E R
(in thousands of Swiss Francs)

B reakdown of cumulated turn o v e r
by country *

S w i t z e r l a n d 3 6 9 ’ 919 6 0 , 9 %

S p a i n 140’529 2 3 , 2 %

P o rtugal 30’740 5 , 1 %

P o l a n d 30’226 5 , 0 %

Other 35’540 5 , 8 %

To t al: 6 0 6 ’ 9 5 4 10 0 %

A d v e rt i s i n g 2 6 7 ’158 4 4 , 0 %

S u b s c r i p t i o n s 55’436 9 , 1 %

Retail sales 171’920 2 8 , 3 %

P r i n t i n g 8 5 ’ 060 14 , 0 %

Other 27’380 4 , 6 %

To t al : 6 0 6 ’ 9 5 4 10 0 %

19 9 7 19 9 8 +/- %

Ad v e rt i s i n g 2 2 7 ’ 2 3 9 267’158 17 . 6 %

S u b s c r i p t i o n s 6 0 ’ 0 3 9 55’436 - 7 . 7 %

Retail sales 14 6 ’ 9 6 3 171’920 17 . 0 %

P r i n t i n g 8 7 ’ 4 9 1 85’060 - 2 . 8 %

Other 18 ’ 3 9 0 27’380 4 8 . 9 %

To t al: 5 4 0 ’ 1 2 2 6 0 6 ’ 9 5 4 1 2 , 4 %

B reakdown of consolidated turnover 
by country

Consolidated turnover tre n dB reakdown of consolidated turn o v e r
by activity

C H F %

S w i t z e r l a n d 3 8 4 ’ 8 3 7 5 7 . 1 %

S p a i n 17 0 ’ 4 1 7 2 5 . 3 %

P o rtugal 3 0 ’ 7 4 0 4 . 6 %

P o l a n d 3 0 ’ 5 4 0 4 . 5 %

Other 5 6 ’ 9 7 6 8 . 5 %

To t al : 6 7 3 ’ 510 10 0 %

*includes 100% of the turnover of 50% - owned 
c o m p a n i e s
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1998 Results

Consolidated turnover has increased by 12,4% and reached 607 million Francs. On a constant scope
of consolidation basis, it has pro g ressed by 7,2%.

I n t e rnal growth is mainly due to the pro g ression in advertising income and the launch of new publi-
cations. The main changes in the scope of consolidation are the increase of our investment in
E d i p resse Poland, which moves from 50 to 100%, the extension of our activities to Greece and
Romania and the sale of “L’Imprimerie du Démocrate” in Switzerland. 

Operating profit, before launch costs, has increased by 12,8%. Even though this result is satisfactory,
it corresponds to 16% of turnover whilst our target is 18%. An improvement in productivity will the-
re f o re be necessary.

G roup net income is 43 million (an increase of 5,5% compared to last year).

T h ree factors have held back this figure:
- The increase in the taxation charge (+ 4,4 million compared to 19 9 7 )
- Heavy costs associated  with the launch of new publications (+10,6 million compared to 19 9 7 )
- The impact on our accounts of re s t ructuring measures in Portugal, net of realized surpluses (loss of 

1,5 million)

G roup net income after minority interests, at 25,3 million, has decreased by 16,6%. This variance is
due to the increased write-off of goodwill on acquisitions arising from our recent purchases, as well
as an increase in the share of profit attributable to minority intere s t s .

A sound balance sheet stru c t u re

S h a reholders’ equity increased by 14,9% to reach 214 million.
Total equity plus permanent or long-term loans from minority
s h a reholders is 256 million. This re p resents 47,6% of the total
balance sheet value, net of cash.

Net Group debt increased by 13,7 million, given that the larg e
amount related to our investments (77,5 million) could not be
wholly self-financed.

E D I P R E S S E  G R O U P

Comments on 1998 results and prospects for 19 9 9

Hieroglyphics, 
Egypt.



Consolidated accounts in accordance with ARR (RPC) standard s .

The consolidated accounts of the group give a true and fair view of the balance sheet, financial 
position and results of operations. 

Since January 1, 1996, in accordance with these standards, the diff e rence on consolidation at the
time of acquisition of a company (goodwill) is re c o rded in balance sheet assets and depre c i a t e d .
Acquisitions in 1998 resulted in an increase of goodwill of 48 million, while the amount written-off
amounts to 8,4 million.

Capital re s t ru c t u r i n g

The Extraord i n a ry General Shareholders’ Meeting of January 27, 1998 approved a proposal for re s t ru c-
turing the share capital whereby holders of re g i s t e red shares could convert their shares of nominal
value CHF 10.- into bearer shares, at the rate of five re g i s t e red shares for one bearer share, up to
September 30, 1998. This offer met with great success, since 1,095,035 re g i s t e red shares were 
t e n d e red for exchange.

Following close-out of this exchange off e r, the share capital is divided into 764,007 bearer shares and
1,629,965 re g i s t e red share s .

A p p ropriation of retained earn i n g s

The Board of Directors will propose an unchanged dividend of 9% to the General Share h o l d e r s ’
Meeting on June 29, 19 9 9 .

P rospects for 19 9 9

P rospects for 1999 are good. The ongoing, relatively favourable economic trends in virtually all the
countries where we are present, together with the
positive contribution from our acquisitions last
y e a r, should give rise to an appreciable impro v e-
ment in pro f i t s .

We intend to expand our range of publications
t h rough acquisition and the launch of new titles.
H o w e v e r, the investments necessary should be
lower than in 19 9 8 .
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Cuneiform script,
Turkey.

S t a ff of the Edipresse Gro u p

S w i t z e r l a n d I n t e rn a t i o n a l To t a l

Editorial and pre p re s s 538 594 1 ’ 1 3 2

Printing plants 713 407 1 ’ 1 2 0

Distribution 123 95 2 1 8

Administration 226 393 6 1 9

Total 1 ’ 6 0 0 1’489 3 ’ 0 8 9



1 0

Optimism re t u rn s

The first signs of economic re c o v e ry appeared in 1997. 1998 has confirmed the re t u rn of a more
favourable economic climate, giving rise to renewed optimism among consumers.

Major indicators are developing favourably. GDP growth has reached 2%. Investment is picking up,
e x p o rts are increasing, interest rates are low, inflation is non-existent and unemployment is on the
d e c rease (down from 5,2 to 3,9%).

A d v e rtising volume on the incre a s e

A d v e rtising volume in Swiss newspapers has increased. As in 1997, job vacancies (+ 35,4%) have
s p e a rheaded this favourable trend (+ 1,9%). Commercial advertisements have, on the other hand,
lost ground (-2,4%).

Magazines have also shown good results, up 3,9% on the previous year.

Tightly controlled costs, improved pro f i t s

E d i p resse Switzerland’s turnover is 370 million. On a constant
scope of consolidation basis, this figure has increased by 2,6%.
Cost control measures implemented over the last few years,
together with the improvement in advertising income have 
yielded enhanced pro f i t a b i l i t y. 

E D I P R E S S E  S W I T Z E R L A N D

Papyrus,
Egypt.
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Le Temps on the road to success

As a result of the merger between two competing titles, Le Nouveau Quotidien ( c reated by Edipre s s e )
and the J o u rnal de Genève, the daily newspaper Le Te m p s was launched on March 18, 1998. One
year later, the positive reaction of readers and advertisers alike shows that the newspaper has made a
successful debut.

Sales are in excess of 50,000 copies. Advertising volume is above forecast. The paper’s satisfactory 
p ro g ress leads us to expect financial break-even sooner than anticipated.

E d i p resse owns 47% of the share capital of Le Te m p s .

Publicitas index of advertising expenditure in the daily pre s s

Rosetta Stone,
Egypt.
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Sale of the investment in the Démocrate printing plant

E d i p re s s e ’s investment in the Démocrate printing plant in
Delémont, which owns 50% of the share capital of the Q u o t i d i e n
J u r a s s i e n, has been bought back by the plant’s general manager,
together with a financial part n e r.

E d i p resse Switzerland’s publications

Thanks to a re c o v e ry in the economy, Edipresse Switzerland’s daily
newspapers have made excellent pro g ress. Their advertising 
t u rnover has increased by 6,7%, mainly due to an increase in job
vacancies. Le Matin Dimanche has pro g ressed best overall. In
general, circulation levels have remained stable.

A d v e rtising turnover for magazines has increased as a result of
the admirable perf o rmance of television magazines, B i l a n a n d
O p t i m a, whilst F e m i n a experienced a slight downturn .

The free weeklies held their turnover stable.

P rospects for 1999 are good. Job vacancies, which continue to
hold up, should again lead to moderate growth in advertising. 

Several of our titles will be extensively remodelled, with Tr i b u n e
de Genève and 24 heure s receiving priority tre a t m e n t .

E d i p resse Printing Plants 

E d i p resse Switzerland has four printing plants, which are equip-
ped with state-of-the-art production and printing machinery.
E d i p resse is in particular the market leader in computer- t o - p l a t e
systems and total digitalization of the entire graphic pro d u c t i o n
c y c l e .

Fragment of a Claudius Claudianus tablet,
F r a n c e .
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Newspaper printing is carried out at two plants in Geneva (CIE-G) and Lausanne (CIE-L). Imprimeries
Réunies Lausanne S.A. (“IRL”) produces magazines, catalogues, advertising leaflets and illustrated
books. The Darantiere printing plant in Dijon specializes in the printing of books without illustrations
on a ro t a ry printer.

Thanks to our policy of investing in new technology, to improvements in productivity and continuing
s t rong business volume, the profitability of our printing activities is on the increase. 

P rospects for 1999 are excellent.

h t t p : / / w w w. e d i c o m . c h

Launched in January 1996, Edicom is one of the country ’s major internet sites and the most 

f requently accessed in Suisse Romande. The hit rate has more than doubled between 1997 and 19 9 8

and now stands at 4 million per month. This strong volume has increased the prominence of the site

with advert i s e r s .

Conceived as a fully stand-alone medium, Edicom offers a large variety of serv i c es :

- Online news, based on the gro u p ’s publications;

- S e rvice Information: weather, TV and cinema programming, “what’s on” listings; 

- Electronic commerce activities such as sale of compact-discs, wine, promotion of investment funds, etc;

- E n t e rtainment (interactive games), chat rooms and foru m s .

Even though volumes are still modest, revenue growth (advertising and e-commerce) is significant.
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Investment holdings

Marked increase in the results of Payot Naville Distribution

The Payot Naville Distribution Group,  which is 35% owned by Edipresse, is managed by Hachette
Distribution Services. It comprises three major entities: 

- Naville, which carries out
distribution and retail sale of
p ress titles in Suisse
Romande. For this activity, the
year was only average. Sales
of ancillary products, howe-
v e r, such as telephone card s
and promotional articles 
linked to the World Cup 
football championship gre w
s t ro n g l y. 

- Payot, one of the fore m o s t
F rench language bookshop
chains, which is present in all
the university towns of
Suisse Romande. The moder-
nization of the sales network
is nearing completion, with
renovation of the last out-
lets, Vevey and Geneva left
bank, well underw a y. Payot
achieved sustained growth in
19 9 8 .

- OLF in Fribourg, which handles the distribution activities of many publishers of Swiss and fore i g n
books. This company is continuing its aggressive development strategy.  

The turnover of Payot Naville Distribution Group reached 449 million Francs (+ 3,4%) for the year.
P rofitability increased stro n g l y.

Sutra of the Lotus of the Good Word,
manuscript, ink on paper,

China.
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Good results for Epsilon

E d i p resse Switzerland holds a 34% investment in the Geneva-based Epsilon home delivery serv i c e .
The majority of the share-capital is owned by the Swiss Post Office. The company’s objective is to
become market leader in Suisse Romande in distribution of newspapers and advertising literature to
households. Its turnover amounts to 24 million Francs.

As a result of intense competition, blanket distribution of advertising literature suff e red a small
d o w n t u rn which Epsilon could only partially offset by growth in home delivery of newspapers. Pro f i t
i n c reased compared to 19 9 7 .

Slight growth in turnover at Métro c i n é

E d i p resse Switzerland has a 49% investment in Métrociné, the leading cinema operator in Suisse
Romande with 31 screens at 15 locations. 

In order to fulfil its growth potential, the group is working on major new multiplex cinema pro j e c t s .
Experience abroad has demonstrated that such projects lead to an increase in attendances.

M é t rociné saw its turnover increase slightly, at 35,2 million.

The Diamond Sutra,
the first “book“ printed

by wood-engraving,
China.



1 6

The economy remains vigoro u s

Over the last few years, Spain has been the European country which has achieved the best economic
results. This ongoing favourable trend led to an outstanding perf o rmance yet again in 1998. GDP
g rew by 3,8% and unemployment fell by 14%. Inflation remains low at 1,4%.

Consumer confidence is high, but paradoxically this sentiment is not shared by most economic
e x p e rts, whose view of the future is less optimistic.

Number two in the Spanish magazine market

T h rough its presence in Barcelona (Hymsa subsidiary) and in Madrid (50% investment in the Semana /
Rivadeneyra Group), Edipresse is number two in the extremely competitive Spanish magazine market.

23 titles are currently published. Two new launches took place in 19 98: Mujer 21, a women’s 
m o n t h l y, and S o r p re s a !, a weekly “people” magazine. The latter has already achieved a circ u l a t i o n
well in excess of 100,000 copies. 

Total consolidated turnover in the country is 140,5 million (+ 7,7%). If the Semana / Rivadeneyra
G roup is included on a 100% basis, turnover rises to 170 million.

The Spanish publications market

The extremely competitive situation in the magazine press sector is inciting
publishers to increasingly segment the market as they launch new titles.
Total purchases of magazines are barely increasing, and so average circ u l a-
tion of individual titles is falling.

Despite holding up well, Edipre s s e ’s titles have not escaped this phenome-
non. On the other hand, this downward trend has been offset by sustained
g rowth (+ 30%) in advertising income.

P rospects for 1999 are good, although advertising volume is expected to 
flatten off .

E D I P R E S S E  S P A I N

Palm leaves,
India.
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M o d e rnization of the Rivadeneyra printing plant in Madrid

M o d e rnization of the Rivadeneyra printing plant, the third largest in Spain, is a major industrial 
p roject which will make state-of-the-art technical capabilities available to the group. The capital
investment budget for refurbishing this facility is 22 million Francs. 

Two MAN ro t a ry printers, a 16 page Rotoman and a 48 page Lithoman, are already operational.

XIII century Catharist ritual,
manuscript on parchment,
France.
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Slowdown in economic gro w t h

After many years of strong growth, the Polish economy has slowed down appre c i a b l y. Growth has
fallen from 6,8% in 1997 to 4,8% in 1998 and, according to experts, is likely to be limited to 3% in
1999 as a result of the Russian crisis.

In spite of this slow-down, the country ’s economic situation is still satisfactory. Unemployment is
under control at 10,4% and inflation has again fallen  considerably (14,9% in 1997, but only 11 , 9 %
in 1998). Advertising expenditure is holding up.

S t rong development of business activities

E d i p resse Polska Sàrl, has been 100% owned by Edipresse since January 1, 1998. Pre v i o u s l y, 50% of

the share capital belonged to the Swiss Basler Zeitung group. 

All the product launches over the last two years have been a resounding success and the company

has really taken off .

A partnership agreement signed with the French Marie-Claire group led to the creation in June 19 9 8

of a 50-50 joint venture company,  MC Press Sàrl,  which has begun to publish M a r i e - C l a i re Polska.

Vita!, a monthly health magazine adapted from the American publication Prevention has also met with

s u c c e s s .

The business activities of Edipresse in Poland generated total turnover of 30,2 million, an increase of

46% on a constant scope of consolidation basis. 

Polish publications

All the titles published by the group are leaders in their respective market segments and have 
experienced strong growth in advertising re v e n u e .

P rzyaciólka is the country ’s leading weekly magazine, with sales in excess of 530,000 copies.

With its circulation of 250,000 copies, the people magazine Vi v a ! launched in 1997 is a big success.

The outlook for 1999 is good. Revenues should continue to pro g re s s .

E D I P R E S S E  P O L A N D
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E D I P R E S S E  F R A N C E

E d i p re s s e ’s first launch in France

Over the years, the group has examined many significant investment opportunities in the press sector
in France, but all these projects have floundered as a result of the severe legal constraints which are
imposed on companies based outside the European Union.

Believing as it does that a presence in the French market is justified on the grounds of geographical
and cultural pro x i m i t y, the group took the decision to create its own French legal entity (Pre s s e
Publications France), with the mission of developing and launching new titles.

The first product created by PPF in Paris, m magazine, is a monthly publication centred on men’s
health and fitness which targets a new market segment. Launched in April 1998, the title has rapidly
established itself and sales have reached 100,000 copies.

F rom spring 1999, m magazine will have to square off against two formidable new competitors -
F rench versions of the American magazine M e n ’s Health and the English magazine F H M.

F u rther investment will there f o re be necessary to support the title. 
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S t rong economic growth continues

What has been termed “ the silent economic miracle ” continues: the Portuguese economy again
g rew strongly in 19 9 8 .

Economic indicators are set fair. At 4%, the increase in GDP is higher than last year and places the
c o u n t ry at the top of the European league. Consumer spending is particularly high. Inflation, though
slightly above the 1997 level, is still subdued (2,8%). Unemployment has fallen further and now
stands below 5%. The future looks bright.

T h ree groups united in a powerful alliance

E d i p re s s e ’s activities in Portugal have undergone major change following signature of an agre e m e n t
with two key players in the Portuguese press market : Abril, the leading Latin-American press gro u p
and Contro l j o rnal (Grupo Impresa, Balsemão family), one of the country ’s biggest media operations.

The three firms have created a jointly-owned company, with each partner holding a third of the 
s h a re capital. This company brings together all the three publishers’ titles in Portugal, 18 in total,
which cover many diff e rent target markets. Publications include women’s magazines, “ people ”
magazines, business and current affairs magazines, childre n ’s magazines,  TV guides, etc.

The group, called ACJ, is market leader by far. This promising alliance also opens up interesting pro s-
pects for future co-operation in other international markets.

Sale of 24 horas newspaper

Launched in spring 1998, the 24 horas daily newspaper did not meet our expectations. Faced with
the prospect of excessive losses and consistent with our policy of risk limitation, we sold this title to
its managing dire c t o r. 

O u t l o o k

After an eventful year, the prospects for our activities in Portugal are excellent. ACJ will achieve tur-
nover in excess of 100 million Francs and should attain a high level of pro f i t a b i l i t y.

A S S O C I A T E D  C O M P A N I E S

P O R T U G A L
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A S S O C I A T E D  C O M P A N I E S

G R E E C E

An economy converging towards the Maastricht criteria

G reece is speeding up its economic pro g ress in order to meet the criteria laid down by the Maastricht
t re a t y. Its declared objective is to join the single European currency in 20 0 1 .

At 3.3%, GDP growth is above the European average. Inflation is declining - down from 20.4% to
4.8% over the period from 1990 to 1998. Consumer spending is increasing. Public investment, with
s u p p o rt from the European Union, is stimulating the economy, as is the prospect of the fort h c o m i n g
Olympic Games in 2004.

P a rtnership agreement with the Greek publisher Antonios Liberis 

At the beginning of 1998, a partnership agreement was finalized with the Greek publisher Antonios
Liberis, covering the following three are as :
- Acquisition of a 50% investment in Hellenic Printing, the Liberis gro u p ’s printing plant on the 

o u t s k i rts of Athens;
- Joint acquisition of 80% of the RPG group, based in Bucharest, Romania;
- Acquisition by Lamunière S.A. (a company belonging to the Edipresse Gro u p ’s majority share h o l d e r )

of 50% of Liberis Publications SA, the main magazine publisher in Gre e c e

This last transaction could not be carried out by Edipresse itself because of Greek legislation, which
forbids a foreign company with bearer shares from acquiring a holding in a local press gro u p .
H o w e v e r, Edipresse has an option to purchase this stake if and when Greek law is revised, as is likely,

to fall into line with 
s t a n d a rd European 
p r a c t i c e .

Printed scroll, vellum,
France.
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The Liberis gro u p ’s turnover in 1998 was 45 million Francs¸
with excellent pro f i t a b i l i t y.

A very active magazine market

Competition in the magazine sector is intense and new titles
continually appear on the market. TV weeklies are being
squeezed by free supplements from daily newspapers. Kiosk
sales fell overall in 1998, but leading publications in each cate-
g o ry, such as those of the Liberis group, have held their own
and increased their market share .

As for advertising revenue, it is on the way up. Advert i s e r s ’
spend has increased sharply (+13%) and likewise the share
taken by magazines (+19.3%),  which now stands at 30% of
the total. This trend is expected to intensify in 19 9 9 .

G reek publications

The flagship titles of Liberis Publications are E g o, a women’s weekly (46,000 copies, 2,143 advert i s i n g
pages in 1998), S t a t u s , a men’s monthly (30,000 copies, 871 advertising pages) and 7 days TV, t h e
c o u n t ry ’s leading weekly magazine (136,000 copies, 1,824 advertising pages).   

O u t l o o k

Liberis Publications is preparing for flotation on the Athens stock exchange in the near future. 
The financial re s o u rces generated will be used to develop the business.

In April 1999, Liberis Publications signed a licence agreement with the American Conde Nast gro u p
for publication of the world-renowned magazine Vo g u e in Greece. The launch is due to take place in
early 2000.

Several other launches are planned.



2 6



5 2

L I A B I L I T I E S

S h a re capital and re s e rv e s

The Extraord i n a ry General Shareholders’ Meeting held on 27 January 1998 authorized holders of re g i s t e re d
s h a res to convert their re g i s t e red shares into bearer shares up to 30 September 1998, at the rate of five 
re g i s t e red shares for one bearer share. Many shareholders took advantage of this off e r, so that the share capital
of CHF 54,500,000 is now divided into 764,007 bearer shares of CHF 50.- each and 1,629,965 re g i s t e re d
s h a res of CHF 10.- each, quoted on the Swiss stock exchange.

P ro v i s i o n s

This item mainly consists of provisions for exchange risks.

Loans from affiliated companies

These advances re p resent surplus funds which are deposited with the Edipresse SA holding company
on a short and medium term basis. Edipresse SA manages the Gro u p ’s liquid funds centrally.

Long term debt

Long term debt has increased as a result of the centralization of group financing at the Edipresse SA
level.  

PROFIT AND LOSS ACCOUNT

I n t e rest income

This item comprises income from investments on the capital market, as well as interest income on
loans to affiliated companies.

Income from the sale of investments

This figure re p resents the net profit on sale of investments, as described pre v i o u s l y. 

D e p reciation and pro v i s i o n s

The amount charged to profit and loss for the year reflects risks associated with certain subsidiaries
as well as a provision for the write-off of publishing rights.



5 3

P R O P O S E D  A P P R O P R I A T I O N  O F
A V A I L A B L E  E A R N I N G S

(in Swiss Francs)

The profit and loss account submitted for approval shows:

A profit of 5 ’ 9 8 6 ’ 4 3 3
Balance brought forw a rd from preceding year  2 ’ 0 8 6 ’ 0 0 8

At the disposal of the General Shareholders’ Meeting 8 ’ 0 7 2 ’ 4 4 1

In accordance with legal and statutory provisions, we propose that earnings be appropriated 
as follows :

O rd i n a ry dividend of 9 %
on the share capital of CHF 54’500’000.- 4 ’ 9 0 5 ’ 0 0 0
Allocation to the special re s e rv e 1 ’ 0 0 0 ’ 0 0 0
Balance to be carried forw a rd  2 ’ 1 6 7 ’ 4 4 1

8 ’ 0 7 2 ’ 4 4 1

If this proposal is accepted, the dividend will amount to CHF 4.50 gross per bearer share of CHF 50.-
nominal and CHF 0.90 gross per re g i s t e red share of CHF 10.- nominal, subject to deduction of with-
holding tax at 35%. It will be payable as of 2 July, 1999, by the UBS, 

- Against remittance of Coupon No. 05 for bearer share s
- By sending a dividend payment advice to shareholders re c o rded in the share register 

or to their depository bank

Lausanne, 11 May, 19 9 9 For the Board of Dire c t o r s
The Chairm an:

P i e rre Lamunière
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R E P O R T  O F  T H E  S T A T U T O R Y
A U D I T O R S

To the General Shareholders’ Meeting of Edipresse SA, Lausanne

As statutory auditors, we have audited the accounting re c o rds and the financial statements (balance
sheet, income statement and notes) of Edipresse SA for the year ended 31 December 19 9 8 .

These financial statements are the responsibility of the board of directors. Our responsibility is to
e x p ress an opinion on these financial statements based on our audit. We confirm that we meet the
legal re q u i rements concerning professional qualification and independence.

Our audit was conducted in accordance with auditing standards promulgated by the pro f e s s i o n ,
which re q u i re that an audit be planned and perf o rmed to obtain reasonable assurance about 
whether the financial statements are free from material misstatement. We have examined on a test
basis evidence supporting the amounts and disclosures in the financial statements. We have also
assessed the accounting principles used, significant estimates made and the overall financial 
statement presentation. We believe that our audit provides a reasonable basis for our opinion.

In our opinion, the accounting re c o rds and financial statements and the proposed appropriation of
available earnings comply with the law and the company's articles of incorporation.

We recommend that the financial statements submitted to you be appro v e d .

Pully/Lausanne, 12 May, 19 9 9

STG -Coopers & Lybrand SA

D. Lustenberg e r D. Dupasquier
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A D D R E S S E S  O F
T H E  G R O U P  C O M P A N I E S

GROUP HEADQUARTERS

Groupe Edipresse Tel.: + 41 (21) 349 45 45
33, av. de la Gare Fax: + 41 (21) 349 41 10
CH - 1001 Lausanne E-mail: edipresse@edicom.ch

EDIPRESSE SWITZERLAND

Edipresse Publications S.A. Tel.: + 41 (21) 349 45 45
33, av. de la Gare Fax: + 41 (21) 349 41 10
CH - 1001 Lausanne E-mail: edipresse@edicom.ch 

Centre d’Impression Edipresse - Lausanne
Chemin de Mochettaz 8 Tel.: + 41 (21) 349 57 57
1030 Bussigny Fax: + 41 (21) 349 57 39

E-mail: cie-l.info@edipresse.ch

Centre d’Impression Edipresse – Genève
11, rue des Rois Tel.: + 41 (22) 322 59 59
1211 Genève 11 Fax: + 41 (22) 322 59 09

E-mail : cieg@edipresse.ch

IRL - Imprimeries Réunies Lausanne s.a.
Chemin du Closel 5 Tel.: + 41 (21) 349 53 49
1020 Renens Fax: + 41 (21) 349 53 53

E-mail : irl@edipresse.ch

EDIPRESSE SPAIN

Hymsa Tel.: + 34 (93) 508 70 00
Calle Muntaner, 40-42 Fax: + 34 (93) 454 13 22
E - 08011 Barcelona E-mail : hymsa@hymsa.com

Semana Tel. : + 34 (91) 210 70 00
Cuesta de San Vicente Fax: + 34 (91) 548 46 09
E - 28008 Madrid E-mail: administracion@semana.es

Sociedad General de Publicaciones, S.A.
Polígono Industrial «Can Cuyás» Tel.: + 34 (93) 564 31 11
Calle A/Nave 26 Fax: + 34 (93) 564 70 50
Montcada i Reixac E-mail : sgp@hymsa.com
E - 08110 Barcelona

Imprenta Rivadeneyra, S.A.
Polígono Industrial «Los Angeles» Tel.: + 34 (91) 683 33 11
Avda. John Lennon, 21 Fax: + 34 (91) 683 96 87
E - 28906 Getafe (Madrid) E-mail: Rivadeneyra.direccion@agmp.es
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EDIPRESSE PORTUGAL

ACJ Tel.: + 351 (1) 416 87 00
Largo da Lagoa, 15/c Fax: + 351 (1) 415 87 01
P – 2795-116 Linda-A-Velha E-mail: acj@acj.pt

EDIPRESSE POLAND

Edipresse Polska Tel.: + 48 (22) 628 05 29
ul. Wiejska 16 Fax: + 48 (22) 621 19 76
PL - 00-490 Varsovie E-mail: edipresse@edipresse.pl

EDIPRESSE FRANCE

Presse Publications France SA Tel.: + 33 (1) 44 41 38 70
60, rue Saint-André des Arts Fax: + 33 (1) 44 41 96 36
F - 75006 Paris E-mail: m.mag@easynet.fr

Imprimerie Darantiere Tel.: + 33 (3) 80 46 02 36
8, boulevard de l’Europe Fax: + 33 (3) 80 46 38 87
B.P. 8 E-mail: darante@planetb.fr
F - 21800 Quetigny près Dijon

EDIPRESSE GREECE

Liberis Publications Tel.: + 30 (1) 689 80 00
64, Kifissias Avenue Fax: + 30 (1) 689 86 08
GR - 15125 Maroussi - Athènes E-mail : libecom@libecom.gr

Hellenic Printing Tel.: + 30 (1) 689 80 00
64, Kifissias Avenue Fax: + 30 (1) 689 86 08
GR - 15125 Maroussi - Athènes

EDIPRESSE ROMANIA

The Romanian Publishing Group SRL Tel.: + 40 (1) 312 97 52
Caderea Bastiliei 56 - 58 Fax: + 40 (1) 312 94 11
RO - Bucarest, Sector 1 E-mail : tgraybrit@aol.com


